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Abstract

Consumer Behavior As a critical issue for organizations to formulate marketing
strategies, successful organizations are able to examine, analyze and predict consumer
behavior. Behavioral science simulation can be a pioneer in achieving the goals of
organizations and can be a roadblock to the dynamic systems approach and its application in
simulating consumer behavior. This approach to help in this study was investigated traditional
ice cream product and affective criteria on consumer behavior after statistical analysis as a
dynamic model simulation of the research in terms of research purpose, is an applied research.
In fact, the purpose of this research is to develop applied knowledge in a particular field

Keywords: Consumer behavior, Dynamic systems, Simulation, Dynamic model, Pairwise
comparisons
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