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Abstract

This study examined the impact of ethical leadership on knowledge sharing by
mediating the motivation for knowledge sharing and ethical identity. The research is applied
in terms of purpose, descriptive in nature, correlational in nature and in terms of survey data
collection method. The statistical population of the study consisted of employees of all
branches of Mellat Bank of Tehran and Alborz province. The sample size of this study was
280 people according to the questionnaire. Sampling Method In this study, sampling is
available. A researcher-made questionnaire adapted from the study of Baveik et al. (2017)
was used to collect the research data. Validity of the questionnaire was confirmed by
construct validity (confirmatory factor analysis) and Cronbach's alpha and internal
consistency reliability were used to assess reliability. Descriptive and inferential statistics
(frequency, mean, standard deviation) and inferential (structural equations) were used to
describe and analyze the collected data in SPSS and Lisrel software. The results showed that
all research hypotheses were confirmed and that ethical leadership had a significant effect
on knowledge sharing through mediating motivation for knowledge sharing and moral
identity. The results of this study show that ethical leadership is an effective way to create
knowledge sharing among employees through the use of internal and external regulations

Keywords: Ethical leadership, Knowledge sharing, Knowledge sharing motivation,
Employee Moral Identity
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