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Abstract:

The purpose of this study was to investigate the impact of customer relationship
management on organizational performance (Case study: Bamillo Company). The sample of
the study consisted of 384 bamiloo customers who were selected by simple random sampling.
This is a descriptive-correlational research. To collect data, Soltani et al (2018) questionnaire
was used. The validity (content) and reliability (Cronbach's alpha) of the questionnaire indicate
that the measuring tools have good validity and reliability. The results of testing the hypotheses
by AMOS software using path analysis showed that customer orientation is positively and
positively related to customer relationship management success. Customer relationship
management has a positive and significant relationship, customer knowledge management has
a positive and significant relationship with customer relationship management success, and
customer relationship management success has a positive and significant relationship.

Keywords: Customer Relationship Management Success, Organizational Ability,
Organization Performance, Information Technology
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