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Abstract

The purpose of this research is to investigate the customer's commitment to
luxury brands of records and outcomes. The present research has been carried
out according to the applied and methodological view. The statistical population
of all customers is Veracruz brand in Qazvin city. For collecting data, a
questionnaire distributed among customers of Versace. The results of the data
with the help of structural equations showed that service quality affects the
consumer satisfaction with the mediating role of effective commitment. Trust on
consumer satisfaction with mediating role affects the commitment. Trust in
support goals has an impact on the mediating role of a committed commitment.
An alternative attraction affects the support goals with the mediator role of
computational commitment. Alternative charm affects consumer satisfaction with
the mediating role of computational commitment. Subjective norms affect
consumer satisfaction with the mediator role of normative commitment.

Keywords: alternative charm. Emotional commitment. Rational commitment.
Normative. Mental norms. Satisfaction. the quality of service. the
trust
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