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Abstract:

The development of the Internet and the formation of online social media has created an
appropriate infrastructure for communicating. These media were originally intended to link
people. The use of online social networks and the collection of information from sites in
effective shopping behavior. The aim of this study was to investigate the relationship between
customer interaction with social tourism brands. In this research, the effect of customer's
presence on the social media brand of tourism, on customer interaction and investigation of the
impact of customer interaction with the brand of social media on customer behavior tendency
has been studied. The statistical population of this study is tourism customers. According to
the Morgan table, 384 individuals were selected as random and random samples. The data
gathering tool was a questionnaire. Research hypotheses have been tested using smart.PLS
software. The results of the research showed that customer presence in social media is affected
by customer behavior tendency. Also, customer engagement with the social media brand of
tourism has an impact on customer behavior and customer engagement.

Keyword: Customer presence, social media, customer behavior tendency, customer
interaction
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