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Abstract:

In this research as Farsi research: The impact of service quality on behavioral tendencies
with the role of brand equity mediator value (Case Study: Alborz Insurance Company) is
discussed. The method of this research is descriptive and survey type which is field study. The
statistical population of this study consisted of clients of Alborz Insurance Company in Qazvin.
The number of samples was 384 according to Cochran formula. Adapted from the Chen et al
(2018) questionnaire for data collection. Data analysis was performed using descriptive
statistics such as mean, abundance, minimum, maximum, and standard deviation for
community description and inferential statistics using Kolmogorov statistical technique to
determine normality of data and path analysis test using emus software. accepted. The results
and data analysis showed that the quality of service influences brand equity. Brand equity
influences the purchase intention. Service quality influences the purchase intention with the
mediating role of brand equity.

Keywords: quality of service, brand equity, willingness to buy
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