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Abstract

The purpose of this study is to investigate the behavior of consumers in accepting business
(case study of students of Takestan Higher Education Institute). Consumer behavior is a set of
activities that are done to acquire, consume and discard goods and services. In recent years, with
the increase in the number of Internet users and e-commerce, it is very important to identify how
consumers behave in the digital space. This research has been done by survey method. The
statistical population is the students of Takestan Institute of Higher Education, whose number is
about Y.+ people. , Simple random sampling method and Cochran's formula is used, SPSS
statistical software is used to analyze the data. In the hypotheses related to this research, Spearman
correlation coefficient is used to measure the significance of the relationship. The following is
obtained. The test results show that the four variables of organizational norm, organizational
readiness, organizational environment, and organizational dimensions have a significant
relationship with consumer behavior in online commerce.

Keywords: Consumer Behavior, E-Commerce, Purchasing Decision
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